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Twice in 1933 and 1936—did George Bernard Shaw, brilliant playwright, caustic 
cynic, dramatist and satirist, visit Hawaii and twice we heard Irish wit veneered with 
iconoclasm plus some deep pink propaganda. GBS was a delightful fraud and ate 
avidiously the gracious publicity we showered on him. Hawaii, despite his Shavian
manner, snubs and compliments, wel
comed the grand old Irishman from the 
heart.

MARCH 1«, 1933-FIR ST  VISIT

George Bernard Shaw, 78 years young— 
and Mrs. Shaw, a plump shy woman- 
arrived at Honolulu from the Orient 
aboard the Empress of Britain on March 
16, 1933, the day before Saint Patrick’s 
Day. His ship docked about 8:00 a.m. 
at Pier Eleven, and shortly after Bernie 
Shaw set foot on American soil for the 
first time in his eventful life.

“Buy a Shamrock” was heard on the 
streets of Honolulu that day. GBS had 
a swim before he received visitors in the 
salon. He was dressed in a gray suit, a 
sporting shirt with striped collar, and gay 
necktie. Sitting with folded arms on a 
divan he faced the gentlemen of the 
press. He raged when Earl Thacker 
tried to hang a lei around his sportily 
collared neck on behalf of the Chamber 
of Commerce.

WHERE ARE THE HULA GIRLS?
SPURNS LEIS AND DISLIKES ALOHA

"What? The Chamber of Commerce!” 
he exclaimed. “Where are the Hula 
Girls? It is an outrage! They ought to 
send beautiful Hula dancers! They 
would if they had any sense!”

“I don’t think these are becoming in 
a photograph.” said Mr. Shaw, tossing 
aside several leis of fragrant Hawaiian 
flowers. "Imagine my disgust. I expected 
to be greeted by at least a dozen beauti
ful Hawaiian Hula maidens and what 
do I find? A representative of the Cham
ber of Commerce." He glared humor
ously at his interviewers with eyes flash

ing piercingly from under shaggy white 
eyebrows.

"I don’t want to see anything!” de
clared the Irish dramatist whose every 
act and word were sensational. “And 
I ’m not a teetotaler and not a vegetarian.
I don’t eat flesh, fish or fowl but I eat 
no more vegetables than you all do. I 
dislike Aloha; but no girls to meet me— 
that is unforgivable!” He glowered, then 
spoke of Europe—

“Mussolini is doing well but I think 
very little of that little man Hitler. But 
if you want anything done, get a Dic
tator.”

GBS discredited the League of Na
tions and declared—

"My tour has been a boon to the photo
chemical industry.”

Mr. Shaw explained to the corres
pondents that about ninety representa
tives of the press had interviewed him> 
in Japan, but their newspapers had not* 
published his advice to the Japanese— 

“You would do well to turn your 
machine-guns on your industrial centers 
instead of upon the Chinese.” As he 
talked, the noble head of GBS, protected 
by a barbed-wire entanglement of bristl
ing eyebrows and a white wilderness of 
beard, swayed in the emotional wave of 
his radical thoughts.

DAVE KAHANAMOKU AND GBS
"George Bernard Shaw saw a bit of 

real Hawaii on Saint Patrick’s Day,” re
ported the Star-Bulletin. It was after 
nine o’clock in the evening, opposite 
Pier Ten and Eleven. The entertain
ment of the evening at the Market was
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over. David Piikoi Kahanamoku, in 
charge of the Market group, was doffing 
his rrialo for civilian attire when he was 
informed—

“A haole is here and wants to see you.” 
The haole appeared and asked Dave to 
give an entertainment aboard the Em
press for Mr. and Mrs. Shaw. Dave re
fused. However, in a few moments GBS 
and his wife were at the Market. Still 
barefooted, David Kahanamoku received 
them with his usual unassuming dignity. 
Shaw showed interest in the imu but 
declined to partake of the cooked laulau.

A mat was spread before the imu, 
torches were put up, palm fronds 
screened the scene from the street. Pure 
Hawaiian girls from Kakaako of the Ke- 
walo Club sang and danced the hula, 

\while Dave did his part.

'G B S  ACCEPTS A  LEI GRACIO USLY

One of the Hula Girls lovingly laid 
a lei of carnations about the neck of GBS 
and caressed his cheek with an aloha 
kiss. Mrs. Shaw was similarly honored.

“Is this for me?" asked the Irish wit. 
“May I keep it?”

“Yes, keep it,” replied David Kahana
moku. “It is the Hawaiian custom. It 
is given to you from the heart.” David 
explained that it also was the custom of 
Hawaii to throw the lei overboard as 
one sailed from Honolulu as a promise 
to return.

" I shan’t do that,” promised GB Shaw. 
" I ’ll take it home with me to London.” 
He continued—

PRAISES D AN CIN G AND SIN GIN G
j  "Your voices are warm. They are dif

ferent from our voices; ours are cold 
and hard. We sound like a lot of 
monkeys chattering." Later, Mr. Shaw 
told a friend—

"This was the high light of my visit 
in Hawaii. That fine, stalwart young 
man, David Kahanamoku — brother of 
the famous Duke — with his dignified 
bearing, his modesty and graciousness, 
and his deep, soft voice, expressed to me 
all that we dream of in regard to Ha
waii. The dances were exquisite."

Mrs. Julia Kapahu Smythe sent GBS 
a feather lei and he sent a message to 
her: "Many thanks for the feather lei. 
I  shall wear it across my hat when I sail 
for Hilo.”

Yes GBS saw Waikiki Beach. He gibed 
and praised but deep in his heart there 
was that same appreciation for the Coral 
Crescent of Waikiki which he shared 
with the entire world.

George Bernard Shaw came back to 
us on February 24, 1936 and I will tell 
about that hilarious visit in a later is
sue of that sparkling jewel of Hawaii— 
the FORECAST of the Outrigger Canoe 
Club. (Too much hoomalimali, Mac!— 
Editor.)

FORECAST ADVERTISING RATES
We are constantly asked for rates of 

advertising in the Outrigger Forecast. 
This little magazine, which is mailed to 
all of our members—approximately 1900 
—plus copies to affiliated Clubs, Com
manding Officers in the Armed Services 
and other important persons, has a com
bined circulation of 2100 copies. Total 
press run is 2200.

To reach this rich, class circulation 
through the medium of advertising in 
the Forecast is very inexpensive. Below 
are the rates:

Type Page Rate

Full Page ....................  5x8  $50.00
Vi Page........................  5 x 3Vb 30.00
Va Page........................2Vi x V/% 20.00
Yb Page........................2V2xV/a 12.50
December Issue Color

Page Ads......................50% additional

Coated book paper is used in the Fore
cast. Line cuts, stereotypes, eletrotypes 
and halftones to 120 screen are used.

Copy and cuts must be in hands of the 
editor on or before the twenty-second of 
the month preceding publication. Copy 
and cuts may be sent to the Outrigger 
Canoe Club office, care of the manager, 
or to the Editor—305 Stangenwald Bldg.

Cuts and art work if not furnished by 
the advertiser will be charged extra at 
standard rates.

Advertising agencies will be allowed 
regular agency discount.

Many Members Have Lunch at 
Outrigger Canoe Club. 

Do You?
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